
 
 
 
 
Greetings BOBSA Members and Friends: 
  
By now you have settled into 2007, having all of your goals and plans in place for the year. We 
at BOBSA organization have been busy planning and implementing changes to make this a bet-
ter year yet for BOBSA and its members. 
  
To begin, in January we launched several surveys to garner feedback on your experience with 
BOBSA in 2006, covering our benefits, service, the BOBSA website, the newsletter, and other 
components for which we desired your input. We also solicited your ideas on how we should 
advance in certain areas and other benefits, such as teleclasses and webinars that we plan to 
offer this year. A big thank you goes to all who participated. Your responses were many and 
insightful. We will consider your contribution as we move forward.  Once we analyze all of the 
survey results, we will provide our members with feedback. 
 
Next, BOBSA rolled out its newest member benefit. We have partnered with Colonial Supple-
mental Insurance to offer our members affordable group medical insurance for themselves, their 
employees, and their family members. We facilitated a free teleconference on February 20 and 
21, in which Rex Jackson and Jon Nedrud of Colonial Life discussed the plan and answered 
questions.  More information on the BOBSA medical benefit is inside this issue of The Dots . 
 
In addition, in continued support of BOBSA’s mission, the organization explored the concept to 
challenge unfair marketing practices in the black hair industry.  We have participated in an effort 
to bring congressional attention to our strong concerns.  We will keep you informed as actions 
develop. Another concept we have implemented is the opening of BOBSA Online Beauty Supply 
Stores. To date, California, Illinois, New Jersey, and Tennessee now have BOBSA online store 
owners.  I have been involved in many promotional activities to make members and the public 
aware of the opportunity we provide for them to  establish new Brick & Mortar Beauty Supply 
Stores. 
 
Amidst the new and exciting ventures that BOBSA is undertaking, I must bring to your attention 
an unfortunate action taken by Aron Ramen, producer of the Black Hair DVD. We are aware that 
Mr. Ramen has appeared on several radio shows, broadcasting defamatory statements about 
BOBSA. His views and statements are not complimentary to BOBSA and its efforts, and we 
have contacted him through our attorney to cease and desist from making public statements that 
cause damage to BOBSA.  BOBSA is focused on increasing, within the black community, oppor-
tunities for business development in the hair care and beauty industry. 
 
Finally, I ask that you keep BOBSA’s mission in mind as we move through 2007 and beyond. 
We have more new and exciting items to launch. As always, we rely on your feedback to ensure 
that we meet your needs. This issue of The Dots brings you additional information on BOBSA’s  
accomplishments, as well as industry and member news.  Read on! 
 
Sincerely, 
 
Sam Ennon 

Message from the Chairman  

Special points of interest: 

BOBSA rolls out new 
medical benefits  

More Online Beauty 
Supply Stores added 

Outcome—Atlanta 
Planning Conference 

Healthy Oakland cele-
brates new Barbers and 
Stylists 

Be inspired—When 
Sacrifice Equals      
Success 
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Online Beauty Supply Store 

 
NOW YOU CAN SHOP ONLINE at any of BOBSA’s online stores near-
est you. To date, the following states have come on board: 

· California 
· New Jersey 
· Illinois 
· Tennessee 

 
Shop for hard-to-get items manufactured by 
black manufacturers. Plus, it’s convenient and 
easy to shop online. 
 
The BOBSA (Black Owned Beauty Supply As-
sociation) is continuing to connect the black 
dots with the upcoming BOBSA store in 
the Kansas City, MO metropolitan area.  
 
Kansas City is yet another city that was yearn-
ing for African Americans to step up to the 
challenge of establishing beauty supply stores. 
The challenge has been taken on with it’s first 
BOBSA store. 
 
The BOBSA Midwest Beauty Supply opens late 
summer, 2007. Deborah Lee, owner, can be reached at (816) 616-0379.  
 
The need for the BOBSA organization to meet its financial obligations and fulfill its mission has prompted the move to establish 
BOBSA LLC. BOBSA LLC’s mission is to increase black-owned online and brick-and-mortar stores and support black manufactur-
ers of products. We are stepping up our marketing efforts to realize success. BOBSA LLC will capture its online share of the mar-
ket, increase sales, and gain prominence in the African American hair industry.  
 
To find out how you can own your own store, call 650-357-0073. 
 
 
 
 
 

 
 
Roundtables to Resume 
Roundtables play an important role in addressing critical issues within BOBSA and in identifying needs and developing solutions 
for its members. We are reinstating the roundtables, beginning with the Manufacturers’ Roundtable the week of March 5, 2007. 
Manufacturers, watch your email for more informatio n. 
 
Members are encouraged to join the roundtables which they feel will benefit form the most, or to which they can contribute the 
most. Choose from Brick-and-Mortar Store Owners, Distributors, Online Beauty Supply Store Owners, Salon Owners and more.  
Meetings are usually held once per month as a teleconference and lasts approximately one hour. 
 
Email info@bobsa.org for more information on the roundtables.   

BOBSA NewsBOBSA NewsBOBSA News    
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�� BOBSA Online Stores Available ! 

www.bobsa.org 
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February 26, 2007 
 

 
Nicole Gallagher, Chairperson of BOBSA-Ohio 

Regional Chapter  
 

BOBSA launched its first national chapter in Ohio o n February 26, 2007.   
 
In Photo: left to right 
Kwasi Jackson, Ava Robinson, Ronald Ashford, Ricci Micheals, Kelvin Washington, Sam Ennon, Nicole Gallgher, Lisa Tye, Cassie Jamison 
 
 

BOBSA IN THE NEWS 

In the January 2007 issue of Beauty Store Business magazine, Heather Larson featured BOBSA as the “Purveyors of Change” in 
its Multicultural Focus segment.  Appropriately sub-titled “BOBSA is on a mission to create more successful beauty stores and 
wholesalers owned by African Americans,” the article discussed the challenges that black beauty supply store owners face with 
big hair distributors within the industry. Ms. Larson further discussed the changes that BOBSA is making to meet the challenges, 
citing its mission statement and its many accomplishments in its two-year history. 
The full article is in the January 2007 issue of  Beauty Store Business magazine, pages 68 and 70.  Heather Larson is a freelance 
writer in Federal Way, Wash.  
 
Black beauty salons want more dollars in their coff ers 
“BOBSA is working nationwide through its "Connecting the Black Dots" campaign toward that end. BOBSA also hopes to launch a 
congressional hearing before autumn into the unfair marketing and discriminatory practices it claims has allowed Korean mer-
chants to dominate the industry, Ennon said.” 
Full article: Philadelphia Business Journal - February 23, 2007 by Athena D. Merritt Staff Writer  
 
Norma Anderson appeared on the radio show The Buccaneer Mortgage Economic Empowerment Session hosted by the 
owner of one of the largest mortgage and real estate companies in south Florida, Derrick Berry, She had the opportunity to dis-
cuss the BOBSA mission and how BOBSA can provide assistance with establishing brick and mortar beauty supply stores. The 
interview included a discussion about African Americans accepting the challenge to create cash flow within our community by 
opening an enterprise that such a high percentage of blacks patronize on a regular basis.   
 

 

Rollout of new BOBSA Medical Benefit  
 
BOBSA realizes the need for affordable medical insurance to ensure healthful lives in our black 
communities. On February 20 and 21, 2007, members called in to our free teleconference, spon-
sored by Colonial Life, to learn about the new group benefit. 
 
Jon Nedrud and Rex Jackson of Colonial Life answered thoughtful questions from our members. If 
you were not a part of the audience and would like further information on this new benefit, please 
visit www.coloniallife.com or call 877. 476. 0860.   

BOBSA Launches 

New Ohio Chapter 
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Theresa S. Thompson 
BOBSA Online Store Owner—New Jersey 
 
Born in New York, Theresa spent most of life in New Jersey.  She has been employed in the 
healthcare industry in one capacity or another for the past 20 years, working with the largest 
health care union in New Jersey, (HPAE) for the last 13 years, as the head of Communica-
tions. Prior to HPAE she worked in public relations at Passaic General Hospital, Passaic, NJ 
for six years. 
 
Theresa is a graduate of William Paterson University, with a BA in Communications and from 
Farleigh Dickinson University, with a MA in Technical Writing/English. 
 
"The work that BOBSA is undertaking is crucial if we as people plan to return the Black hair 
care industry to its rightful owners. I feel honored and obligated to play a part in this vital en-
deavor." 

Norma Doneghy Anderson,  
Founder and President, SalonVoices Community Connection, Inc. 
& 
Director of Operations, BOBSA 
 
 
Norma Doneghy  Anderson is the founder of SALONVOICES  
Community Connection, Inc. (SVCC).  SVCC is a nonpr ofit whose  platform is their 
website SalonVoices.org.  The site boasts contents ranging from health awareness issues 
(Asthma, HIV/AIDS, Child Insurance options, Medicare/Medicaid) to parenting tips with a 
featured segment called “Homework Help for Kids”. 
 
Ms Anderson has served as an educator, an IBM Technical Field Manager and Program 
Director and Director of State Programs & Organizations with an executive women’s lead-
ership organization.  In addition to SVCC, her passion is in providing urban women with 
knowledge to successfully take on many of the social and health challenges of the 21st 
Century.  Her work has included developing SVCC and its’ website, teaching reproductive health to cosmetology students, 
and for the salon environment, teaching Professional Work Force Practices. 

 

www.bobsa.org 

Timothy Reaves 
 
BOBSA recognizes Timothy Reaves of WAKE UP! Network International for his contribu-
tion to the Advancement Planning Conference 2006 and his efforts to aid BOBSA in fulfill-
ing its mission. 

Timothy Reaves 
Founder & CEO 

WAKE UP! Network International 
The Confidence in You! 

Pendentive CreAnimations, Inc. 
Mind Over Matter 

Hayward, CA 
510.732.1819 
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BOBSA Advancement Planning Conference 2006  
 
The BOBSA Advancement Planning Conference 2006 was a success that 
has spawned varied interests all over the world.  The presence of BOBSA in 
Atlanta assisted in continuing the efforts to “connect the black dots.”  As co- 
ordinator and facilitator of the BOBSA APC Atlanta 2006, I sincerely appreci-
ate the energy and enthusiasm received from all conference participants.  
The goal of the conference was “to galvanize the vision and mission of 
BOBSA in the minds of conference attendees.”   Evidence of this achieve-
ment comes by way of the overwhelming response received in the BOBSA 
office, with the increase openings of brick and mortar and online beauty sup-
ply stores, increased membership, and new BOBSA Chapters across the 
country!  BOBSA is here to stay and has been created to support the Black 
Beauty Care industry at home and abroad.  In order to bring BOBSA mem-
bers a better supporting organization, The voices of BOBSA members are 
heard, captured, and reviewed in order to bring its members a better support-
ing organization.  
 
My hope and meditation is that we continue to band together, making our 
dreams realities.  Success is a state of mind and wealth a condition of the 
heart.  It is through the repetition of our triumphs that sustainable riches will 
emerge.  No more tawdry tricks to keep us from our destinies. Let us remem-
ber, that as we authenticate our motives and “Connect the Black Dots” our 
circle of influence will expand.  Through the pureness of professionalism and 
integrity while doing business, we obliterate the socio-economic norms for 
Black business.  Let us honor the creative innovation and superior design of 
our manufacturers; let us count on and rely upon our distribution channels; let 
us aesthetically and intelligently merchandise our products in accessible 
stores everywhere; and let us buy those products and services of within our 
circle (the BIG Black Dot) as intelligent professional and private consumers.  
Finally, let us hold each other accountable for the success of our endeavors. 
 
Thank you; I am humbled by the opportunity Mr. Ennon has provided for me 
to facilitate the BOBSA Advancement Planning Conference and to be in the 
presence of such a smart and aggressively wise group of Black people on the 
move.  Special thanks to Mr. Larry Graise , of Vision Illusion Hair Importers, 
www.visionillusionhairimporters.com.  Mr. Graise provided all of the audio-
visual equipment necessary to facilitate the conference meetings.  Thanks 
Larry, your generous and unselfish provision helped to make this event a 
success.  

Timothy Reaves 
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Healthy Oakland Celebrates Barbers 
and Stylists 
By Glenda McComb, MBA – Deputy Director 
 
The Urban Male Health Center at Healthy Oakland graduated seven-
teen barbers and stylists from its Public Health Institute on Monday, 
January 22, 2007.  The graduates went through Healthy Oakland’s 
health education training program on heart disease, cancer, stroke, 
diabetes, and cholesterol to become Health Advocates for their African 
American male clients aged 25 years and older.  Each barber and stylist 
was awarded a certificate of completion, given a smock bearing the 
Healthy Oakland barbershop logo, and their respective barbershop or 
salon becomes a Healthy Oakland health education center.  In atten-
dance were retired Alameda County Public Health Department director, 
Arnold Perkins; contract administrator, Valerie Street, Michael Shaw 
and Arnold Chavez from the Alameda County Public Health Depart-
ment’s Urban Male Health Initiative, Reverend Xavier Garrison, Jr., director of Fathers Against Drugs and Violence, community 
members, and staff. 
 
The Barbershop & Beauty Salon Wellness Center Project and five of the graduating barbers and stylists; Shomari Ali, Andrea 
Crawford, Sterling Edwards, III, Calundra Thomas, and Antoine Towers provided 63, free haircuts to the public at the 2007 African 
American Health Summit convened by BABUF on Saturday, January 13th.  The Project’s pavilion consisted of health education 
booths, licensed barbers and stylists providing free haircuts, masseuse, information on hair and scalp conditions, and more.  Look 
for them at BLACK EXPO 2007 and other events throughout the Bay Area. 
 
Healthy Oakland’s Urban Male Health Center developed its Barbershop & Beauty Salon Wellness Center in October 2005 to ad-
dress African American men’s health issues. African American men are a segment of our population who have been either over-
looked or underserved for many years. African American men in Oakland and South Hayward have the worst statistics in Alameda 
County surrounding heart disease, cancer, stroke, and diabetes as reported by the Alameda County Public Health Department. 
 
The Barbershop & Beauty Salon Wellness Center, located at 2572 San Pablo Avenue, has a barbershop area, exam room, an 
exercise room, and health education and nutrition materials. Men may address their health by having an examination and case 
management at the Healthy Oakland Save A Life Wellness Center, located at 2580 San Pablo Avenue, nutrition education through 
our 5 a Day program, physical activity and weight issues at our exercise room, violence issues with our family support director, 
William (Bill) Rutledge, MTh, and of course get a haircut.  Through a grant in 2005 from Alameda County Public Health Depart-
ment, Measure A funding; Healthy Oakland is able to affect health changes on cancer, heart disease, and stroke for men at over 
40 barbershops and salons in Oakland and South Hayward. Healthy Oakland was awarded a grant in 2006 from Kaiser Perma-
nente to continue its outreach to barbershops and salons. 
 
Dr. H. Geoffrey Watson, MD, President and CEO of The James A. Watson Wellness Center in Oakland and the medical director 
for Healthy Oakland, teamed up with the Executive Director for Healthy Oakland, Pastor Raymond E. Lankford and Glenda 
McComb to develop a strategy of health outreach to African American men who frequent barbershops and salons.  “We needed 
outreach to a place where men go on a regular basis and an environment where they would be the most receptive to our health 
discussions”, stated Pastor Lankford. Of course the most logical places are barbershops and salons that cater to men.  Dr. Watson 
wrote the curriculum and trained a program coordinator, health educator, two program assistants, the directors, and the Barber-
shop & Beauty Salon Wellness Center Project was launched. 
 
We have not forgotten the health and wellness of our African American women.  The Barbershop & Beauty Salon Wellness Center 
will kick-off a similar Project for beauty salons this year. 
 
Healthy Oakland extends a special thank you to its community partners on this Project; Alameda County Public Health Depart-
ment, Kaiser Permanente, The James A. Watson Wellness Center, Save A Life Wellness Center, Urban Male Health Initiative, 
American Cancer Society, American Heart Association, American Diabetes Association, Black Owned Beauty Salon Association 
(BOBSA), African American 5 a Day Campaign, Glaxo-SmithKline Pharmaceuticals, Oakland Post, Oakland Tribune, Globe News-
paper, our health educators: Dr. H. Geoffrey Watson, Dr. Marcus Penn and John Edwards, the Black Nurses Association, and our 
barber consultants Eddie Gums, The Elegant Palace Salon in Hayward, and Everett Farmer, Hamilton’s Barbershop and Hamil-
ton’s Barber and Beauty Supplies in Oakland. 

Healthy Communities, Inc., dba: Healthy Oakland is a 501 (c) (3) non-profit organization. Please contact Glenda McComb at (510) 986-1074. 
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Aaliyah Bey 
2138-A S. John Russell Circle 
Elkins Park, PA 19027 
 
Attitudes Too Day Spa 
420 15th Street 
Oakland, CA 94612 
 
Au Naturale 
35 N State Rd 
Upper Darby, PA 19082 
 
BKS Barber Shop Inc 
P.O. Box 2208 
Laurel Springs, NJ O8021 
 
BOBSA Online NEW JERSEY 
416 Washington Terrace 
Leonia, NJ O7605 
 
Baronda Wallace 
28 Pikeview Lane 
Woodbridge, NJ O7095 
 
Beauty Supply  
5814 Iroqois 
Detroit, MI 48213 
 
Beauty and The Braids 
8425-B Frankford Ave 
Philadelphia, PA 19136 
 
Christi Buggs 
P.O. Box 121835 
Arlington, TX 76012 
 
Cre-A-Tire Hair Care 
506 W. Marshall St 
Norristown, PA 19401 
 
Cummings Media Group, Inc 
P.O. Box 1704 
Bartow, FL 33831 
 
D&S Beauty Supply 
4340 RT 1300 
Loillingboro, NJ O8046 
 
Deborah Lee 
1410 Cross Creek Dr 
Raymore, MO 64083 
 
Delores Watts 
1814 Wylie Street 
Phliadelphia, PA 19130 
 
Duafe 
2947 Girard Ave 
Philadelphia, PA 19130 

Klfranc Beauty Supply 
PSC 473 Box 2472 
FPO, AP 96349 
 
Lady Alexandra Skincare  
Products Co 
28E Jackson Blvd  
10th FL Ste A702 
Chicago, IL 60604 
 
Living Spring Beauty Supply 
52 Greenleigh Dr 
Sewell, NJ O8080 
 
MADD Beauty Supply 
206 Utica Ave 
Brooklyn, NY 11213 
 
MC Phases Salon Inc. 
1338-A Crain Highway 
Bowie , MD 20716 
 
Mindw Orks/Filmmaker 
P.O. Box 10535 
Oakland, CA 94610 
 
Miracles Hair Salon+Spa 
1418 Clifton Ave 
Sharon Hill, PA 19079 
 
Myaya Hair Care 
500 E. Lancaster Rd 121 B 
Wayne, PA 19087 
 
Nnobi's Natural Nack Inc 
4060 Ridge Ave 
Philadelphia, PA 19129 
 
Ohemaa Natural Products 
7039 Clover Cone 
Upper Darby, PA 19082 
 
Philly Cuts 
4321 Chestnut St 
Philadelphia, PA 19140 
 
Pure Elegance Hair Studio 
205 Independence Blvd 
Sicklerville, NJ 
 
R Unique Beauty Supply, Inc 
10975 Spotted Pony Trail 
Alpharetta, GA 30022 
 
Rescue Rittenhouse Spa 
255 S. 17th St 
Philadelphia, PA 19103 
 
Romulus Beauty Supply 
9279 Wayne Rd 
Romulus, MI 48174 

Edward Bradford 
31 E. 106th St 
Kansas City, MO 64114 
 
Felicia Haymon 
3095 Decatur St 
Richmond, VA 23224 
 
Growth Specifics 
5600 Dorchester Rd Apt 304 
N. Charleston, SC 20418 
 
Hpo-Spa Treatments 
10666 St Chrles Rockerd 
St. Louis , MO 63074 
 
Isha Wardell 
3005 W134st 
Robbins, IL 60472 
 
It's A Wooden Wooden World 
P.O. Box 192996 
San Francisco, CA 94119 
 
Jade Blue 
1600 S. Eads Apt 6245 
Arlington , VA 22202 
 
Jamael Jaffree 
3885 Crestwood Parkway  
Suite 200 
Duluth, GA 30096 
 
Jarrett Enterprise 
4844 Parrish St 
Philadelphia, PA 19139 
 
Jeaner Darby 
366 Hazelwood Place 
Piscataway, NJ O8859 
 
Joann Wilson 
1717 Roscoe Blvd A207 
Northridge, CA 91325 
 
Just Hair 
4 South 2nd St 
Sierra Vista, AZ 85635 
 
Jus tGood Looks Hair Designs LLC 
240 Van Sciver Pkwy #6 
Willingboro, NJ O8046 
 
Kimberly Barlett/Cosmetologist 
Instructor 
154 Garfield Ave 
Colonia, NJ O7067 

Salon Super Chic 
86 Beverly Rancocas Rd 
Willingboro, NJ O8046 
 
Shades Of  You 
7621 Thrush 
Fort Wayne, IN 46816 
 
Sheita-Rea York 
6901 Cresheim Rd Cottage 
9  
Philadelphia, PA 19119 
 
Silk Secret Inc. 
P.O. Box 100705 
Fort Louderdale, FL 33310 
 
Spa Sensations 
6813 Germantown Ave 
Philadelphia, PA 19119 
 
Spa Sensations 
6813 Germantown Ave 
Philadelphia, PA 19119 
 
Stephanie Robinson 
45 Elberon Ave 
Lansdowne, PA 19050 
 
Sun Goddess Beauty Cen-
ter 
13909 Van Ness Ave 
Gardena, CA 90249 
 
Taneia Swedenburg 
2153 West Conlyn St 
Philadelphia, PA 19138 
 
Tanya Westbrook 
1132 Wagner Ave 
Philadelphia, PA 19141 
 
TgiNesis And Chris-Tia 
Donaldson 
933 W. Van Buren  
Suite #415 
Chicago, IL 60607 
 
Toni Lomax 
253 W. Hortter St 
Philadelphia, PA 19119 
 
Unique Beauty Supply 
P.O. Box 903 / 
103 Roilrod St  
Whitakers, NC 27891 
 
Wigs For Cuties 
960B East Rollins Rd 
Round Lake Beach , IL 
60073 

Welcome  
New Members  

www.bobsa.org 
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CHANDA SIMON 
912 HIGHWAY 501 
MYRTLE BEACH, SC 29577 
TEL: 843-448-7949 
FAX: 843-448-5797 
EMAIL: urbancentral@aol.com 
WEB: http://www.4urbancentral.com 
  
OR 
  
A BEAUTY SALON 
CHANDA SIMON 
1327 N. KINGS HIGHWAY 
MYRTLE BEACH, SC 29577 
TEL: 843-448-8682 
EMAIL: abeautysalon1@aol.com 

���������������� ���������		�
�	���
�   Working in the Beauty Industry, for Adrienne was what is 
called a happy accident.  Not knowing what would become of 
her future she took a job as a front desk manager while in 
High School at a local salon without really understanding 
what her job was.  Once entering the beauty industry,      
Adrienne realized that she was destined to become her own 
boss. Through a series of life events, she later decided to 
pursue her dream of becoming a business owner after serv-
ing in the Armed Forces and graduating from College. Taking 
risks and facing challenges pushed her to be the best and 
helped her to open her first salon 2 years ago.  Sharing her 
knowledge allows her to grow personally and opens her mind 
to more learning opportunities. This is why she has intro-
duced a line of products for Hair Care Products available only 
to Professionals such as you. 
 
 Adrienne understands that growing your service business is 
hard but there are a few simple steps that will help. First and 
foremost, you must become a coach for your customers, lis-
ten and guide them. Next, you must offer your clients an ex-
perience upon entering the salon all of the way through to the 
point when you say good bye and thank you.  Customers 
need an awesome experience… friendliness and laughter. 
Then, gain and retain customers through offering the highest 
quality of service. Customers tend to value your knowledge 
and the experience you offer. This type of behavior will ulti-
mately gain you loyal clients and referrals. 

   A&D Distributors Inc. 
A subsidiary of Adrienne’s Inc. 

320 Lynn Shores Drive Virginia Beach, VA 23452 
757-340-0101,757-675-8799  

www.bobsa.org 
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We share this story with you that  was  originally printed in            
The Nation’s Business by Cheryl Jarvis, 2004. 
 
 Twelve years ago, Tae Wan Cho said goodbye to 
his native South Korea and set off, he says, "for more oppor-
tunity and freedom in the United States." He left behind a 
wife and two daughters so he could fully focus on launching 
a business. What business, he had no idea. He also had no 
capital and no credit rating. He spoke little English. 
Cho, who had worked in an import-export business, stayed in 
Harrisonville, Mo., with an American friend who had served 
in South Korea. He read in a trade magazine about strong 
growth in sales of hair-care products for African Americans 
and decided to open a store in St. Louis. One factor in locat-
ing there was the metropolitan area's affordability. 
 He applied for a $10,000 loan from a local bank but 
was turned down. He then borrowed $3,000 from the friend 
in Harrisonville and $2,000 from his landlord in St. Louis. 
 Cho signed a lease for 500 square feet of space on 
the first floor of a vacant downtown building, where the sec-
ond floor was condemned. "It was all I could afford," he says. 
He called the store King's Beauty  Supply  "because King is a 
common and respected name in the African-American com-
munity," and he painted the name on the window. 
Advertisement 
 The first day, Cho sold $40 worth of merchandise; 
the first month, he rang up $3,000 in sales. But he couldn't 
afford to heat his shop that first winter, and much of his mer-
chandise froze. Cash flow was such a severe problem that 
he could stock only two items of many of his products. He 
decided everything he made would be reinvested into the 
business.  
 "I spent no money on myself," he says. "I paid my 
bills before I ate. I had no radio, no television, no chair, no 
sofa, no bed. I did not turn on the heat or the air conditioning 
in my apartment because I knew I couldn't pay the bills. All I 
had was a blanket and a 10-year-old Ford Pinto." Cho spent 
his weekends in the Pinto driving to Kansas City, Mo., to buy 
the products he would sell during the week because he 
couldn't afford the freight charge for truck delivery. He bought 
as much as the Pinto would hold, about $1,000 worth of 
shampoos, conditioners, relaxants, and gels.  
 For three years, he lived this way, working seven 
days a week, 10 hours a day.  
Whether he was selling or sweeping in the store, hauling 
merchandise, or shivering in his apartment, he recalls, he 
was thinking about the business. 

  
 
 
 
 Finally confident that he could make a living, he sent 
for his family. Shortly after they arrived, he opened a second 
store, which his wife, Young Suk, managed. 
Today, Cho, 52, operates nine retail stores  in St. Louis and 
sells his products wholesale all over the United States. His 
company, King's Beauty  Supply  Distributor, Inc., generated $7 
million in sales in 1993, and Cho expects sales of $8 million to 
$10 million this year. 
 From the old, unheated shop, the company has grown 
to occupy a 30,000square-foot warehouse. Huge trucks arrive 
daily, with as much as $100,000 in merchandise. 
Cho now has a $1 million line of credit at the same bank that 
turned him down for a loan years before. 
 He attributes his success not only to hard work but 
also to a good reputation and advertising. "In the beginning," 
he says, "manufacturers wouldn't see me because I was so 
small and I knew nothing about the product I was selling. So I 
started studying the labels, questioning the manufacturers on 
the phone, and talking a lot to my customers. I made it a high 
priority to become knowledgeable about what I was selling." 
 The strategy worked. Manufacturers started coming, 
and they brought with them advertising allowances for their 
products. A standard practice among retail owners was to take 
the allowance-- about 3 to 5 percent  of the wholesale price--
and distribute inexpensive fliers that cost less than the allow-
ance, then pocket the rest. But Cho used every penny for tele-
vision, radio, and newspaper advertising. 
 At one radio station's suggestion, he started in-store 
promotions. While the station advertised and organized these 
events, Cho got the manufacturers to pay for the prizes, which 
have ranged from tickets to rock concerts to a trip to the Baha-
mas. Hundreds of consumers flock to these once-a-month Sat-
urday events and consistently generate the company's biggest 
sales. 
 Today, Cho and his family are nestled in a 4,300-
square-foot home in an affluent St. Louis suburb. In the garage 
are a Mercedes-Benz for him and a Jaguar for his wife, Young 
Suk, who, as vice president of the company, manages the 
stores  and staff. The couple's plans include distributing in 
China and countries in Africa; profit sharing for their 51 employ-
ees; and, in five years, taking the crosscultural company public. 
"When I started out," says Cho, "I had no idea that I could do 
this well. But I still have a long way to go and a lot more to 
learn." 
 
 
 
 
Cheryl Jarvis is a free-lance writer in St. Louis. 
COPYRIGHT 1994 U.S. Chamber of Commerce 
 
COPYRIGHT 2004 Gale Group 

When sacrifice equals success - Korean American bus iness owner  
of King's Beauty Supply Distributor Inc 
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Open your 
own online 

beauty supply 
store 

 
 
 
 
 
 

Shop Online 
for  

Hair Products 
 
 
 
 
 
 

Open your 
own brick-and-

mortar store 
 
 
 
 
 
 

Get connected 
 
 
 
 
 
 

Profile your 
Business in 
“The Dots” 
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Healthy Oakland  
 

Healthy Communities, Inc., dba: 
Healthy Oakland is a 501 (c) (3) 
non-profit organization whose mis-
sion is to decrease violence and 
health disparities in the African 
American community.   
 
If your barbershop or beauty salon 
would like to participate in the 
Healthy Oakland Barbershop & 
Beauty Salon Wellness Center 
Project, please contact Glenda 
McComb at (510) 986-1074. 
 
 

www.bobsa.org 

 

SHOP ONLINE 
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BOBSA Memorabilia 
 
 
 
 
 

 

BOBSA Roundtables 

The primary objective of these 

Roundtables is to help BOBSA 

meet its mission to support, 

promote, and enhance the sta-

bility and growth of African 

American Operators in the  

Beauty/Hair Industry. 

 
To participate in one of the 
national BOBSA Members  

RoundTables  
contact: 

Sam Ennon 
sam@bobsa.org  

or  
Norma Anderson 

norma@salonvoices.org 
 http://www.cafepress.com/bobsa 
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Want to get your message out? 

 
Advertise in “The Dots” 

 
We Help You Make Connections. 

 
Telephone:  650-357-0073 

Email:  info@bobsa.org  

Call BOBSA for  information on 
starting your own online beauty 
supply store. 
 
BOBSA offers the support you 
need to get through the start-up 
phase.  It’s all about “connecting 
the black dots!”.  
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BOBSA’s mission is to assist entrepreneurs in owning and operating Black Owned 
Beauty Supply Stores nationally and internationally.  We represent the $8 billion     
dollar Black Hair Care & Cosmetic Industry, one of the few modern American indus-
tries that was founded by African-American women. 
 
Our success is attributed to “BOBSA” connecting manufacturers, to black beauty sup-
ply stores, to salons, to the black Cosmetologist and ultimately to our community. We 
can attain our mission by networking and training both within our organization and 
with our partners. We will continue to always provide the best for our people, to im-
prove and evaluate our customers’ needs in order to meet the community’s objectives 
for excellence. 
 
You are now part of a large and expanding association. Thanks to many people like 
you, we are one of the most respected new associations in the country. “BOBSA” is 
proud of its short history of bringing together those who seek to “CONNECT THE 
BLACK DOTS” in this country and around the world. 
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P. O. Box 281915  
San Francisco, CA 94128 
����

����
��������	
���
��
�����������	
���
��
�����������	
���
��
�����������	
���
��
����������������
��	�������������
��	�������������
��	�������������
��	� ���

�

Your feedback is  

very important to us.   

Please send comments 

about this newsletter to  

info@bobsa.org.  

Thank you! 


